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OFF THE FLOOR

TECHNO CITY
Berlin Nights is a new series of 
photographs published by Ann and Martin 
Usborne’s Hoxton Mini-Press (yes, that 
children’s book publisher Usborne). This 
edition of collectable photography focuses 
on the “ethereal, hedonistic and surreal 
character of Berlin at night”, with a series 
of un-staged black and white moments 
captured in the lens of Christian Reister 
and his experiences in the underground 
club scene since 2001. Beautiful, blurry, 
raw — this documents the glorious 
hedonism of Europe’s dark techno city. 
What else would you put on a coffee table?

MONSTERS, 
MEN AND MUSIC 
MOTIFS
With Al Green opening a scene as iconic as any 
Tarantino picture, Reinaldo Marcus Green’s 
directorial debut Monsters And Men uses a subtle 
and sophisticated narrative of character sketches 
to explore all shades of identity when police 
brutality kicks in.  
“I was thinking about Jerry Maguire and that 
scene riding on the highway singing Tom Petty, 
‘Free Fallin’’,” the director tells us, “and I was 
thinking, ‘What if that was a black guy? He would 
probably be playing a different song, he probably 
would get stopped by the police. So it started off 
as a joke, and then became the opening sequence. 
The Al Green song was the only one I envisioned 
during the script days — that was always the 
song. I almost had to change the song many times 
because it was very expensive, the most expensive 
item in the entire film was that song, for seven 
seconds. But that’s the most important seven 
seconds in the whole film, because without a song 
as recognisable, you don’t connect as quickly.”
Championed by Drake, Monsters And Men sits as 
the East Coast counterpart to a new wave of cult 
indie films from Oakland: Sorry To Bother You 
(using humour), Blindspotting (applying tropes of 
Amerikkkan identity to a white wannabe gangsta), 
and Straight Outta Oakland — all tackling a 
society’s fundamental racism. 
“It’s tricky, because America is founded on slavery, 
so you have a very long legacy of racism that is 
not going to undo itself,” Green says. “It’s not 
going to go away, it is passed down, it’s ingrained, 
and it’s like, 'How do you get to the root?' We’re 
still having the conversation, and we have to find 
ways to engage and combat. We are constantly 
finding ways to approach that, attack, and move 
the needle forward, behind the screen. I grew up 
in Staten Island — it’s very blue collar, with lots of 
policemen, lots of firemen. I experienced race very 
differently. They would be racist, but not to me, 
like: ‘Oh no, not to you Rei, no offence, like you’re 

one of us because you grew up with us, we’re 
talking about those people over there’ — but of 
course, I am those people.”

Reinaldo came to the UK after wrapping the film, 
“sniffing about at a film idea around Grenfell 
Tower, and was meeting with a production 
company who does Top Boy — they were doing 
production at the same time I met them, the 
director had dropped out, and my name was in 
at the right time and place. And we’re editing 
it now, it’s all shot. We got to recast the entire 
series. Ashley Walters and Kano are amazing, and 
they’ve grown as actors in five years. The writer 
Ronan Bennett has done a brilliant job crafting it 
into becoming a Netflix series.” It is scheduled for 
Autumn next year.
“My father was a record collector, I grew up with 
record players, even in the bathroom,” Green says. 
“We had music on all the time, so we had fairly 
eclectic taste. I was a Beatles fan, Mamas & The 
Papas, The Temptations, all the oldies. I can’t sing 
or play the guitar, but I think I have a pretty good 
ear.” 
Collaborating with Dear White People’s Emmy-
winning composer Kris Bowers, “[Monsters And 
Men] is told in three parts. It became far more 
score and soundtrack, crafting something in ways 
that the stories didn’t need to be so connected, or 
certain edit points could be tied beyond more than 
picture — so certain neighbourhoods could be tied 
together through music. I spoke in the simplest 
terms, like ‘This is a feeling I want to achieve, how 
can we make it go dark, or more uplifting, more 
dangerous?’ That’s how we would communicate.”
Altitude are marketing the film in the UK, with 
Drake. “There are so many titles, it’s very easy for 
one to get lost, and if similar subjects get pitted 
against each other… I have a utopian vision of 
them all fertilising each other.” But without the 
title being available as a download, or the major 
platforms if cinema distributors insist, which 
they often do, for cinema exclusivity rather than 
synced releases across all platforms, surely the 
distributors, and filmmakers, will lose out to 
piracy?
“We’re very lucky to have Drake on the film, 
someone of that calibre saying, ‘Hey, I saw your 

movie!’ He was on tour this year, and offered to 
help try to plug it into the mainstream a bit. We’re 
lucky to have that, and that pays dividends later, 
on downloads, on streaming. People will have 
heard about it, so his name means a lot to the film, 
and it wasn’t something that was forced. It’s good 
to see how great artists work, they are out there, 
they are looking. You never know.”
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